
Stop Losing Money Because You Misread A Trend’s Path
Prevent Financial Losses by Reading Trends Correctly

 Pumpkin Spice
 Plant-Based Meats
 Charcuterie Boards

These trends didn’t just happen and they weren’t born from risks taken by your compeƟ tors. These were calculated 
decisions based on understanding the drivers behind product development so companies could create an approachable 
and saƟ sfying product. 

A successful product launch based on a trend checks mulƟ ple drivers for consumers:
✅ ExperienƟ al & Psychological Drivers
✅ Trend Forward Flavor
✅ Packaging
✅ Health Drivers
✅ Economic Drivers

When you layer mulƟ ple trends, you can create a product that has a longer lifecycle and bigger audience. For instance, 
with authenƟ city and interest in regional off erings, creaƟ ng a sandwich with paratha, roƟ , or crepes can introduce new 
fl avors inspired by current trends in travel and the consumer’s desire to feel inspired without leaving home. 

AND, if you create this sandwich and make it available in a sharable size or in a resealed package that is recyclable, then 
you have checked even more drivers that consumers want.  Knowing what trending drivers consumers are focused on 
now and what is simply a blimp worth watching doesn’t require hours of siŌ ing through data and hoping you’re hiƫ  ng 
mulƟ ple drivers for customers. 

Let’s talk about how you can get the data you need and the analyƟ c support you want to analyze consumer drivers 
before you take your next product idea into development.  Check more consumer driver boxes with the right data and 
support so your product has a strong consumer affi  nity and a long lifecycle.

Let’s meet and discuss how you can keep your business moving forward. Schedule a Ɵ me to chat with us.

To your success!

Schedule CapabiliƟ es MeeƟ ng Now www.culinaryƟ des.com

https://calendly.com/suzyculinarytides/capabilities-meeting
https://www.culinarytides.com/

