
Do you have a Crystal Ball? 
You can have one and it’s accurate too.

Data, data, and more data. 

If you want to make beƩ er business decisions, then it helps to have as much perƟ nent data as possible so you can make 
the best decisions for moving your business forward. 

The problem is that no maƩ er how much data you have, your decisions can feel like a shot in the dark if you don’t have 
enough people or even the right people analyzing the data. Sure, you might hit something, but you’re not as accurate. 

You shouldn’t be overwhelmed by data because you don’t have enough data analysts to review it so you can make beƩ er 
business decisions. We get it because, as data nerds ourselves, we love digging into the data to see what it tells us. 

But we have a secret. 

We don’t like being stuck looking at the data everyone else can get. We like looking at the drivers and other outside 
factors that contribute to trends and business development. AŌ er 18+ years, we know that analyzing trend drivers is 
as important or more important in providing key insights for what is to come. It acts like a crystal ball that can help you 
move from a quesƟ onable investment to a profi table one. 

“While good research is available, we don’t have the Ɵ me, bodies, or experience to cross-analyze it all.  NavigaƟ ng 
internal poliƟ cs and supplier relaƟ onships can add to the fog.  Culinary Tides is a strong 3rd party voice that off ers 
unbiased opinions, speeds results, and saves us Ɵ me and headcount.  They show us how to sharpen our pencil, which 
leads to beƩ er decision-making.” 
~ SSP America

Let’s sit down and see how you can access all the necessary data, including the drivers infl uencing consumers / clients, so 
you can sharpen your pencil and make beƩ er business decisions. 

To your success!

Schedule CapabiliƟ es MeeƟ ng Now www.culinaryƟ des.com

https://calendly.com/suzyculinarytides/capabilities-meeting
https://www.culinarytides.com/

