Do You Suffer From Analysis Paralysis When It Comes To Trends?
Are your Insights robust enough to build products that connect with consumers?

At first, when you or your team comes up with a new product to capitalize on a trend it’s exciting. But the longer you look
at the data, and any emerging news on that trend, you might become frozen with indecision.

e Do we have all the information to engage this trend?

e Will it give us the ROl we are looking for?

e Are we jumping in too early? Are we already too late?

e How do we know if the numbers are telling us the right information?

You don’t have to be frozen by “what’s the next right move” when you have the right information. The confidence you
need comes from the knowledge and understanding of the longevity and trajectory of a trend.

More than trend analysis, understanding the drivers which affect the trend increases your confidence and helps you
anticipate the trends next move.

Let’s look at the healthcare industry. Cognitive function is leading the way in health trends. This might not seem like
an industry that would affect food trends, but they are in fact connected. How could the food industry capitalize on
bettering cognitive function? Beverages and snacks with ingredients, such as dark chocolate, berries, caffeine, whole
grains, or nuts, might help you create a snack food idea that helps consumers get through the day.

BONUS: If you already have a product with those ingredients listed above, start talking about it! You don’t always have to
reinvent the wheel. Gain clarity and confidence when you look at trend data. Let’s meet and discuss how you can keep

your business moving forward. Schedule a time to chat with us.

To your success!
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